Designing for Success 102

] ways to make your app
Learnable, Usable, and Enjoyable
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The plan

oW do W 7 Ways
recognize a to make it

Case

good UX? better studies
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Good design integrates

Business Goal:

2]
"
)
&
&
>
n
—
o
y—
c
o
"
)
(@]

#prdcll #d4s David Alp_ert @avidalpert
http://blog.spinthemoose.com



K& xked: University We... » &g
C O xked.com/773/ * T % o

ABouT | XKCD uroates everv Monoay, Wepnesoay, ano FRDAY.

University WEBSITE

THINGS ON THE FRONT PAGE.  THINGS PEOPLE GO TO
OF A UNIVERSITY WEBSITE THE SITE LOOKING FOR

CAMPUS PHOTO
LIST OF FACOLTY PHONE
SUIDESHOW wnse:;g AND EMAILS

PERMANENT LINK TO THIS comic: HTTR/fxxco.cowT 73/
luace URL (FOR HOTLINKING/EMBEDDING): HTTP//IMGS.XKCD. COM/COMCS/UNIVERSITY_WEBSITE.PNG




Not only does good design integre

Business Goal:
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Good design also integrates
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How do we prioritize these goals
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XDD suggests the opposite
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Executives have 5 Priorities

InCcrease revenue

Decrease expense

Increase market share (new customers)

Deepen current business (from existing custome
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Increase value to the shareholders
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http://www.uie.com/articles/recession strategy webapps/
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All boil down to
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Make more money!
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XDD aligns with Executive prioriti¢
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XDD saves time by aligning decision

Execution Design Strategy
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lterative
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WS&aasS WI YSa
Elements of UX

Web as software interface Concrete Completion Web as hypertext system
.it‘J..t“i...i‘t‘..tt‘i..t“i...ijk“..tt‘ Jk.i“d..t‘ti...t.“..i“‘..t“i...i

Visual Design: graphic treatment of interface - - P

elements (the "look” in *look-and-feel”) WW/W graphic page elements and navigational

components

Interface Design: as in traditional HCI: | Mavigation Design: design of interface

design of interface elements to facilitate ) . ) elements to facilitate the user's movement n
user interaction with functionality /@WMM/W’W through the information architecture 0
Information Design: in the Tuftean sense: - . Information Design: in the Tuftzan sense:

designing the presentation of information / ﬁmjﬁ@ﬁ? designing the presentation of information )
to facilitate understanding to facilitate understanding
saarrsrriErrsra R r s e rrrn v r s s nnalrfreneuy sleranrrsrnanrr s v r s r s e R r (&)
::r;t;Iri?:';ttli‘::l; 3?)‘:2';;{::zili?strgeu";;‘;asks ﬁéﬂm /f?fﬁﬁ”‘i@f‘? £ Information Architecture: structural design (&)
defining how the user interacts with &8 277 AL - 'i::_fltmﬁ;gf:égla:ﬁg z{pﬁ:nttﬂ s -
site functionality I 0
Functional Specifications: “feature set”. . Content Requirements: definition of

detailed descriptions of functionality the site @HEMJ ‘,ﬁ?’&éﬁ% content elements required in the site

must include in order to meet user needs B R AR Y A B T, in order to meet user needs

User Needs: externally derived goals I User Needs: externally derived goals

for the site; identified through user research, for the site; identified through user research,
ethnoftechno/psychographics, etc. / Lo Neans ethno/techno/psychographics, etc.

Site Objectives: business, creative, or other S Site Objectives: business, creative, or other

internally derived goals for the site v VIE LA ECVES internally derived goals for the site

task-oriented Abstract Conception information-oriented
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Petera 2 NB GUXthén8yendnb

useful
usable ) desirable o
; ()
( valuable ¢
 findable ‘accessible .
()]
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How do we recognize a good UX

Learnableﬂ Usable

Enjoyable
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VWAt MAKES SOIMA/areealin:

FIGURE OUT OUR

CUSTOMERS CANT
USER INTERFACE.
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THEY SHOULD
READ THE MANUAL.

OUR MAMUAL 15
MORE CONFUSING
THAN OUR USER
INTERFACE.

\{

.

THEY CAN
USE OUR
OMLINE
SUFPORT
DATABASE.

THAN OUR
MANUAL.

LWE HAVE NO MONEY
TO FIX ANY OF
THAT.

IN SITUATIONS
LIKE THIS. I LIKE
TO GO TO MY
SPECIAL PLACE.

SOMEDAY 1T HOPE
TO HAVE A SPECIAL
PLACE THATS BIG
ENOUGH FOR MY
ENTIRE BODY.
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What makes softwarésable’
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Kano model

From Wikipedia, the free encyclopedia

WIKIPEDIA
The Free Encyclopedia

The Kano model is a theory of product development and customer satisfaction developed in the 80°'s by Professor Moriaki Kano which
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Design for Success!

Learnable; Can | get (back) in?

A 4

Usablec Will | stay in?

Enjoyableg Will | bring others in?
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Design for Success!

1. Where am 1?

Usablec Will | stay in?

Enjoyable; Will | bring others in?
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http://shige-wallpaper-images.com/sceneries/canada1-e.html
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http://www.themobilecity.nl/2009/03/29/semantic-wayfinding-mental-maps-and-the-keyhole-problem-of-gps-navigation/
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